
B Y  G A B E + A N G E L

Social Media

T i p s  &  T r i c k s  F o r
S m a l l  B u s i n e s s e s



let's take your social
media game to the next

level!

It is becoming more apparent by the day that the
fast adoption of social media is changing the way
we do business. It is no longer a matter of asking
whether you should use social media to market
your business, but “how” you should. 

Our goal is to  help you craft a social media
strategy as part of your overall marketing mix.
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What is Social Media?

S             Social media is a broad term used to describe all the
different online tools that enable people to connect easily via the
web through sharing information and resources. Methods used
include posts on blogs or forums, sharing of photos, audio clips,
videos and links, creating profiles on social networking sites, and
posting status updates—usually with a feedback mechanism. 

Although social media started out as a medium for friends and
family to share information, smart marketers quickly caught on
to how they could leverage it.

Depending on the industry you are in, certain types of social
media may be more relevant than others. For example, those in
the travel industry will find a site like Trip Advisor a useful social
media tool. In addition, the use of social media may be more
prevalent in some industries than others and will work
differently for businesses in different fields. It is important to do
your research to find out if and how your customers and
prospects are engaging with social media.
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benefits of social 
media marketing

Extend your marketing reach affordably.
Increase brand awareness.
Drive traffic to your website.
Personalize customer service.
Promote product/service launches and events
Build a community of customers who, by virtue of
membership, endorse your products/services.
Easy and fastest way to market ideas.
Open up new markets.
Complement other marketing efforts such as paid
marketing campaigns.
A great way to humanize or create a company
personality.
Promote loyalty.
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Do Your Research
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Listen to the conversations in your industry.

Identify the thought leaders you want to follow.

Learn how to participate in the conversation.

Define Your Goals And Metrics

What is it you want to achieve and how will you measure its effectiveness? For

example, are you trying to drive real targeted traffic to your site?

For your Facebook metrics, the number of “Likes” to your Facebook page and

the amount of shared posts or status updates will tell you if you are successful.

Perhaps you are trying to build a community of followers who will promote

your products or services. If so, good measures of success will be the number of

your followers within the social platforms.

Develop A Strategic Message And Method

For each objective, you may need different methods and messaging to reach the

target audience.

For example, driving traffic to your site will require a campaign such as a

contest or submitting a request form for a free white paper download.

if you’re trying to build a community, you’ll need to first build trust and

credibility by being authentic in your dialogue and sharing valuable content.

4 Steps for Creating Social Media Strategy

Let's Get Started

Evaluate Your Success And Make Necessary Adjustments



Attend DIY workshops on online resources to find out how social media
tools work and how they can be applied to your business.

Consider your time involvement and whether you will incorporate a “social”
business where everyone participates and has a role (for lead generation,
customer service, peer-to-peer networking, etc.) or whether you will assign
one person or a few select people to represent your company. The trend
now is towards socializing the whole team.

Offer social media training to your staff, and put a social media policy and
schedule in place.Integrate ways to bring social media into all areas of your
business—including customer service, sales, marketing and public relations.

Ensure there is buy-in throughout your company.

W
hat's your brand message?
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Resources Needed
Contrary to popular belief, social media marketing is not free. The platforms may
be free or inexpensive, but the following resources are needed to do social media
marketing well:

BUDGET. Most, if not all, of the applications are free to use but there are

hidden costs such as your time or hiring someone to run your social media

strategy.

TRAINING & POLICIES. Getting familiar with the workings of social

media tools tends to be time consuming for most business owners and

their employees. Proper training and social media policies should be put

in place and key players assigned to manage your social activities. it is

important that everyone from the top down is familiar with the policies,

brand message and vision for the company.

TIPS FOR MAXIMIZING SUCCESS WHEN YOU DIY



Listen to the conversations related

to your type of business and

industry on social media sites such

as LinkedIn, Twitter or Facebook.

Whether you receive positive or

negative comments, always

respond in a professional manner

and learn from the writer’s input

or comments.

Participate—be authentic,

transparent and consistent in all

your communications.

Have a content posting schedule in

place.

Create high quality content to

share.

Be consistent with your branding

and messages on all social media

platforms.

Create comprehensive, keyword-

rich profiles to share on social

networking sites.

Place calls to action within your

posts—that is, include links back

to your website so visitors can

read something valuable like a

good article.

Nurture your relationships.

BEST PRACTICES AND PITFALLS

Do's & Dont's

DO'S

Refrain from blatant promotion

and selling.

Do not spam.

Avoid being too personal or social

rather than business-oriented.

Don’t react emotionally online to

negative comments about your

brand or product or service.

DONT'S



Experience with various social  media platforms and tools.

Strategic mindset and marketing smarts,  with an understanding
of how to effectively uti l ize the tools within the bigger
marketing picture

Good leadership ski l ls ,  with the abil ity to work with people in
your company

Strong communication ski l ls  to create effective posts,  tweets,
interactive videos and campaigns to meet your objectives

Project management ski l ls  to integrate the various tools both
online and off l ine

hiring an expert
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Typically, small businesses do not hire a specialist initially, but eventually
you may decide you need extra help if you lack the expertise and time in-
house. 

Whether you are hiring a social media manager or outsourcing this work you
will need to look for certain skills in order to represent your brand online
powerfully.



The world is changing faster than it used to,
and even if it's physically impossible, it feels
as if the Earth has started spinning at a
faster pace. Apparently, the only way to
keep up is to move everything to digital
including your marketing.  

If, like many small business owners, you find
social media overwhelming, don’t try to do it
all at once. Take small steps when you are
starting out and bear in mind that it will take
time, because it’s all about relationship
building.

Contact us today to see how we can help.

Conclusion

Contact Information

Phone: (647) 259-8522
Email: hello@gabeandangel.com
Website:www.gabeandangel.com
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https://www.facebook.com/gabeandangel
https://twitter.com/gabeandangel
https://www.pinterest.ca/gabeandangelco
https://www.instagram.com/gabeandangel/?hl=en
http://www.gabeandangel.com/
https://www.linkedin.com/company/gabeandangel/
http://www.gabeandangel.com/

